In the name of Service!

m Our mission is to iImprove customer service all over the world!

AN INTERNATIONAL MARKET RESEARCH COMPANY FOR
CUSTOMER EXPERIENCE

4SERVICE GRP

OFFERING COMPLEX SERVICE EVALUATION AND CUSTOMER EXPERIENCE IMPROVEMENT
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4Service Group an international research company alehding mystery shopping service provider
4Service Grouppecializes in market research about service quality and the improvement of customer experiences.
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Specialized mystery shopping
provider in the Commonwealth of
Independent States (CIS).
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4Service Group an international research company alehding mystery shopping service provider
4Service Grouspecializes in market research about service quality and the improvement of customer experiences.
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We have been working in customer

/ servicesince2001.
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was made up of over

400 000people
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Our mystery shoppers perform audit services in banks, shops, fast w ? w ?w ? w ? w ?
food restaurants, petrol station anelectronic stores.
Our mystery shoppers

In 5200untries completed over
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~ service quality audits
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4Service Group an international research company alehding mystery shopping service provider
4Service Grouppecializes in market research about service quality and the improvement of customer experiences.

MSPA

MEMBER

International Recognition

We are a member of the professional mystery shopping service
providers association, MSPA Europe.
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4Service Group an international research company alehding mystery shopping service provider
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with improving their service.







